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Problem definition & management issue



Research objectives & main research question

SO1: Literature review on collaborative consumption platforms

SO2: Current state of awareness about the existence of the platform

SO3: Possibilities for improvement of Parksharing based on literature 
review and reality

MRQ:
Why has the engagement with Parksharing Halfweg-
Molenwatering stagnated since the launch of the platform?



Research design & process



SQ1: Literature review on attitudes, behavior and 
motivation in collaborative consumption platforms

• Collaborative consumption platform

• Generational appeal

• Attitudes and behavior

• Value-action gap

• Satisfaction and likelihood to reuse the platform

Piscicelli, L., Cooper, T., & Fisher, T. (2015). The role of values in collaborative consumption: insights from a product-service system for lending and borrowing in the UK. Journal of Cleaner Production, 97, 21-29. 
doi:10.1016/j.jclepro.2014.07.032
Möhlmann, M. (2015). Collaborative consumption: determinants of satisfaction and the likelihood of using a sharing economy option again. Journal of Consumer Behaviour, 14(3), 193-207. doi:10.1002/cb.1512
Tussyadiah, I. P. (2015). An Exploratory Study on Drivers and Deterrents of Collaborative Consumption in Travel1. In A. Inversini (Ed.), Information & Communication Technologies in Tourism. Switzerland: Springer 
International Publishing.



SQ2: Current state of awareness about 
Parksharing and possible motivators for 
engagement



SQ3: Applying existing knowledge about 
collaborative consumption platforms to the reality



Discussion about credibility and limitations of 
research

• Credibility

• External factors

• Valid data 

• Limitation of research

• Future research possibility



Conclusion 

Main research question:
“Why has the engagement with Parksharing Halfweg-Molenwatering 

stagnated since the launch of the platform?”



Conclusions

Conclusion 1: There is a ‘value-action gap’ when it comes to environmental values.

Conclusion 2: Major variables in choosing a C2C platforms are cost savings, familiarity, trust and utility.

Conclusion 3: The companies on the Halfweg-Molenwatering business park are not sufficiently aware of 
the platform's existence.

Conclusion 4: Passive communication is not effective to spread awareness of the platform.

Conclusion 5: A substantial amount of companies (unaware of the platform) are interested when 
the concept of the platform is explained.



Recommendations & implementation plan

Recommendation 1: 
Concretisation of the communication.

Implementation 1: 
Post weekly message on social media showing 
new offers.



Recommendations & implementation plan

Implementation: 
Organize a matching event for businesses.

Recommendation 2: 
Organize events to promote the platform.



Recommendations & implementation plan

Recommendation 3: 
Hire an intern to do further research into the 
platform.

Implementation: 
Examples for research objectives could be:
- Awareness
- Motivators 
- Execution of events


